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Pickering’s
all NEW OA-3A
Open Audio

Stereo
Headphones

With Special Adapter
for use with Portable Radios
TV Sets and Tape Recorders.

LIGHT IN WEIGHT?
SUPER IN SOUND!

and it’s made in the U.S.A.

Open Audio means you can enjoy the sound yet be part
of what's going on around you. Just plug the special
adapter into the earphone jack of any Mono Cassette
Recorder, Portable Radio or TV Set and enjoy
perfect sound everywhere you go.
s SOUND PERFECTION. You have to listen to believe.
= REVOLUTIONARY. So light. So comfortable to use.
= OPEN AUDIO. Enjoy the sound. Yet, be part of what's
going on around you.
= PREDICTION. The OA-3A will be your favorite
“component”.
SUGGESTED RETAIL $45.00

@ PICKERING

for thosa who can heer the difference”

Hear them at your nearest
Pickering Dealer, or for
further information write to:

Pickering & Co., Inc.,
Dept. R 101 Sunnyside Blvd., Plainview, New York 11803
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On the verge of stardom

§
i
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‘Tom Pettys
get it—his wa

By Cameron Crowe

VIR oNaCh OV CE R, B C o
WO RENT-A-
cars carrying lom
Petty and the Heart-
breakers roll toward
Vancouver Interna-

tional Airport for an early-morn-

ing flight back to Los Angeles,
where the band will take a two-day
break from touring before head-
ing to England for more shows.

Suddenly, one of the cars pulls up

alongside the other. Wildly

motioning to roll down the win-
dow, drummer Stan Lynch shouts:

“We're on! Right around 102.”

This is tantamount to red
alert. Hands dart to the radio dial,
and these weary rockers come
alive with schoolboy fervor. Hear-
ing the last notes of their new

single, “Listen to Her Heart” on
AM radio, the Heartbreakers—
Petty, Lynch, guitarist Mike
Campbell, keyboardist Benmont
Tench and bassist Ron Blair—give
themselves a whooping cheer and
continue on to the airport.

‘Once on board the plane, the
band members happily collapse
for the two-hour flight. All except
for Petty, who orders coffeeand in
an uncommonly talkative mood,
reflects on the past two years.
“Everything’s banking on that one
song [ ‘Listen to Her Heart’ ] right
now,” he says in a slow drawl, “and
I’m prepared for the worst.”

Though their second album,
You're Gonna Get It!, has gone
gold, Tom Petty and the Heart-

oonna

breakers still need a big hit single
to make their mark in the plau-
num-oriented business. The prob-
lem is that “Listen to Her Heart,”
the second single off the album,
contains the line, “You think
you’re gonna take her away/With
your money and your cocaine.”
And despite record-company and
radio-station pressure, Perty has
refused to change cocane to cham-
pagne.

“I mean,” says Perty, “fArstof all
it’s anticocaine. I don't even like
the stuff. And second, what’s
champagne going for these days?
Two bucks a bortle?”

The last three days on the road
illustrated why a hit record is so
vital to this band on the verge of
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stardom. There had been a riotous
3000-seat sellout in Searde one
night, a half-full house in Portland
the next, and a cunious clubful of
Vancouver teenagers the third.
Through it all, Petty and band had
happily shared rooms, met the
local media and collected fanatical
concert reviews. But, says Perty,
“The last thing I want to be is a
critics’ band.”

Today by and large that doesn’t
appear to be a problem. “Did you
see the reviews in England?” Petty
asks, brushing his yellow hair out
of his eyes. "They criticize us
because we've become too L.A.-
ized. Comparing it [the new LP] to
a Linda Ronstadt record is really
funny to me. And I don’t care, to
tell youthe truth. I really don’t care
if they want to give me shit about
where I live. I could live in New
York and do the same album. How
dare they think that we've become
too L.A. We're saving the place.
Don't give me shit.”

The son of a Gainesville,
Florida, insurance salesman, Perty
was toothy and unpopular in
school. There were no musicians
in his family and, in fact, no music
in the household at all until Perty
bought the family’s first stereo.
His first guitar came later, after he
saw girls flocking to the set of an
Elvis Presley movie, Follow That
Dream, being filmed near his
house.

After quitting school atr age
seventeen, Petty eventually be-
came a local bar sensation with his
band, Mudcrutch. Watching
other regional stars like Duane
and Gregg Allman find fame out
West, Petty and two friends
brought a Mudcrutch demo to
L.A.

His first day there, Petty began

1 om Petty and the Heart-
breakers (clockwise from
left): Petty, Tench,
Lynch, Campbell, Blair.

‘All that

punk stuff -

was a little
too trendy.
Costello’s
okay, but
I couldn’t
call bim
Elvis.

making calls from a pay phone on
the corner of LaBrea and Sunsetin
Hollywood. By the end of the day,
he had collected offers from Capi-
tol, MGM and London. A week
later, Petty returned to Gainesville

with seven such offers. The day
before the band was to move out to
L.A., the phone rang with yet
another deal. Shelter Records
President Denny Cordell had
heard the tape Petty leftathis L.A.
office, and insisted that the band
stop by his Tulsa studio on their
way out West.

The group signed with Shelter,
which at that time was coowned by
Leon Russell, and Cordell spon-
sored Mudcrutch’s move to Los
Angeles. "But we did the L.A.
freak-out,’ recalls Benmont
Tench, who along with Mike
Campbell was also a member of
Mudcrutch. “We fought over
songs, over having been together
too long, and we broke up”

Petty and Campbell stayed
together to try and salvage the
Shelter contract. But an attempt at
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The Good News!
twin blades work together
to shave you safer and
closer than any single-
blade disposable.

And you get a lot
more shaves, too.

So get Gillette
Good News! and
you'll get a
better shave.

Gillette '—=
Good News!

The Twin-Blode Disposable Razor.
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Only good music. Music without distortion
Quanta® turntable. You see, with the i

Other turntables .C‘dur:t? resonance. BSR virtually
eliminates resonance with concrete and foam.

Low-frequency absorbing
VIBRAI I@Ns foamed concrete inside high-
@ frequency absorbing foam.

Not one little vibration thanks to the isolation of the resonance-tuned
suspension feet.

No acoustical feedback. Just beautiful sound. And ghat’s only the
beginning.

On every BSR Quanta turntable is an S-shaped statically balanced
tonearm. Viscous damped cueing for perfectly smooth arm movement.
And on the Quanta 800 is the most accurate Quartz Phase-Locked
Loop direct drive motor in existence. The quartz
generated pulsed LED strobe display provides visual
monitoring of the speed.

BSR Quanita turntables. Non-resonating. Not bad

If vour turntable is a BSR
oduction of the Quanta models
/00 and 800, BSR has created
Jrntable base with virtually no
sonance
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a solo Perty album with L.A. ses-
stonmen came off stilted, and Petty
found himself “hanging our at
Leon Russells, getting desperate.
didn’t know how to get a band
together.”’

The soluton came while Perty
was driving back from Cordell’s
Malibu house one afternoon and
decided to swing by a Benmont
Tench demo session. He found a
roomful of familiar Gainesville
musicians. “I knew everybody mn
the room but had never seen them
in that combination,” he recalls.

“We played together that first day,
the next day I called them all and
asked them if they wanted to start
the band.”

The band became the Heart-
breakers, and their goal was to
combat "disco trance music” with
“the kind of rock thatused to come
blasting out of the AM radio when
every song was a new Creedence or
anew Stones, and all you wanted to
do was crank it up.” The group
began recording immediarely and
finished its first album in two
weeks.

By the time Tom Petty and the
Heartbreakers was released in Sep-
tember 1976, Petty says, “every-
body white, ina band and under the
age of twenty-five was a punk”
With an album cover that pictured
Petty in black leather and bullets.

the band found itself categorized.
The group took early jobs playing
with Blondie and Tuft Darts, but
Peuty spent most of his early inter-
views pointing out thathe wasnot a
punk rocker. Sample quore: " Call
me a punk and I'll cut you.”

When the group’s album went
unadverused by ABC, which dis-
tributed Shelter, Petty’s quotabil-
ity helped bring the group to the
public’s attention, particularly in
England. Opening for Nils Lof-
gren on a British tour, the band was
quickly invited back as headliners.
“American Girl” and "Anything
That's Rock 'n’ Roll” both from
the first album, became hits in
England.

Petty’s antipunk reputation also
earned him an early confrontanion
with Johnny Rotten. “We were
walking into our hotel lobby in
England” remembers Perry. "I
hear this snotty voice saying, "Oh,
its the American pop star Tom
Petty” I ignore it, check into the
hotel, and Stan and I start walking
toward the elevator. We hear the
same voice, kind of whining,
“There the hippies go. Bye-bye
Tom. At this point, Stan wheels
around and starts heading for
whoever it is. He wants to kill.

“Well, 1t’s Johnny Rotten, sur-
rounded by French journalists.
Stan has to be restrained. I went
over there and said, "Who the fuck
are you talking ro?’ Rotrten imme-
diately went mto his wounded-
punk act, says nothing. There ain’t
no Robin Hoods in rock, man. AH

PHOTOGRAPH BY AARON RAPOPORT




‘Tom Petty

that punk shit was just a lirtle too
trendy. Costello’s okay. We played
with him, but I couldn’t call him
Elvis”

Fired with confidence, Petty
returned to the U.S. and found
that “Breakdown” was starting to

hit on the charts. He had been

particularly vocal overseas about
being taken for granted by ABCin
America, so when he arrived to
renegotiate his contract after the
success of “Breakdown,’ there
was a phalanx of lawyers and label

executives waiting for him. Perty
emerged from the closed-door
meeting wearing a triumphant

smirk.

“Ever since then,” says one
ABC secretary, "that whole band
comes around here like they own
the place. Nobody really knows
what happened.”

According to Perry, “I told all
the lawyers that I had made a living
a long time before I made records
and if I couldn’t ger a fair deal, I
just wouldn’t record anymore. I
meant it. I was fed up. We were
being treated like we were stupid.
We are not stupid.”

Then they gave in to your
demands?

“INo,” says Perty. “I took a
switch-blade our of my boot and
started admiring the edge. Then
we made headway.”

Besides a substantial royalty
increase, Petty and the Heart-
breakers also received a delay in

delivering their second LB With
the first album rising on the U.S.
charts, the group took off on a
nonstop tour that lasted through
most of 1977.

“During that year,” says Perty,
“I had my fill of hearing 7-million-
selling albums and all the other
records that came out with the
same million-dollar slick sound.”
So when the group entered the
studio to record its second LP
"“"We decided to go for a feel, an
acquired taste.”

The album was recorded in
three months at Shelter’s L. A. stu-
dios, an abandoned Armenian
nightclub way down on Hol-

lywood Boulevard. The only view
of life outside the single red bulb-
lit studio 1s through a porthole, out
of which one can see a gay porno
theater. While recording, the
group marked time by waiting for
the “Gibbon Woman,” an elderly
woman who passed by every day at
the same time and shrieked like a
banshee.

Originally ntled Termmal Ro-
mance—""It was a real rocky
romance year —the album was
renamed You're Gonna Get It! at
the last minute. Petty and manager
Tony Dimitriades conspired to
notify their good friends, the ABC
executives, of the name change by
anonymously mailing them pieces
of paper scrawled with the words
"You're Gonna Gert It!” By the
time Dimitriades phoned ABC for
their reaction several days later, he
found that the company had called
in the FBI to investigate. And one
executive, coincidentally fired the
same day he received the note, still
believes himself the object of some
cult’s conspiracy.

“And that is how these stories
about us start,” says Perty. “It’s
weird to meet people who expect
us to be surrounded with women
and wearing bullets. We are what
we are. We're a working band. I
don’t know fuck about the UN. I'd
rather sing about rock & roll
and chicks. I think I'm much more
in touch with that. Then again, you
never know when you might write
a posttively brilliant album about
Red China—as long as the songs
are good. That’s all I'm worried
about. The only hit albums are the
ones with the best songs.

“We still haven't made the
definitive record. This one is bet-
ter than the first, and the first one
was pretty good, but one day we'll
get it perfect. We haven't even
touched our potential.”

As the plane begins its descent
into L.A., Petty turns to me and
adds: “Sometimes I feel really gra-
cious. Everything 1s really good,
the world is so wonderful. It
doesn’t last very long. I'm always
pissed off at something again. It’s
the best position for observing.
You see all these groups get to the
top, get too content and then blow
it with bad music”” He gulps down
the last of his coffee. “Our inten-
tion is to stay pissed off.” &2

LOOSE TALK

“Give me two weeks in any capital city and
some good-looking women, and I'll deliver the
ERA on a platter.”—MARGO St. JAMES, founder

of the national hookers’-rights lobby COYOTE

“Who the hell wants to see a lot of broads,

half-dressed, jumping around like ninnies?”
—HAROLD BALLARD, onwner
Canada, Tiger-Cats, on cheerleaders

of the Hamilton,
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For color reproduction of Wild Turkey painting by Ken Davies, 19" by 21", send $2 to Box 929-RS, Wall St. Sta., N.Y. 10005

Wild Turkey Lore:

To see aWild Turkey rise
from the brush and soar
away at fifty miles per hour
or more, 1S an unforgettable
experience.

The Wild Turkey is
the symbol of America’s
tfinest Bourbon whiskey, an
unforgettable experience
In 1ts own right.

WILD TURKEY /101 PROOF/8 YEARS OLD.

© 1977 Austin. Nichols Distilling Co . Lawrenceburg, Kentucky



